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Shah unveils co-operative brand 'Bharat Organics'

Shah unveils co-operative
brand ‘Bharat Organics’

Country To Get
439 Labs By
Next Year For
Certification

Vishwa.Mohan
@timesgroup.com

New Delhi: Union home
and cooperation minister
Amit Shah on Wednesday
launched organic food prod-
ucts under the brand name
‘Bharat Organics’ of the
newly-created National
Cooperative Organics Ltd
(NCOL) and asserted that it
will not only be the coun-
try’s “biggest undertaking”
inthenextfive yearsbutalso
emerge as the “most trusted
and biggest brand” in the
global organic product mar-
ket in coming years.
Ensuring availability of
certified organic products in
the market, Shah said there
would be 439 laboratories
across the country by next
year, which will provide
“great convenience to the
farmers in getting their prod-
ucts certified” and also to
NCOL in purchasing the cer-
tified products. NCOL has
been established as a nation-
al-level multi-state coopera-
tive to promote organic prod-
ucts. Itaims at increasing the
return on produce while giv-
ing organic farmer and pro-
ducer organisations direct
access to the market.
Underlining how the na-
tional-level cooperative
would fulfil Prime Minister
Narendra Modi's goal of
“healthy citizens, safe land,
water conservation and
prosperous farmers”, Shah
said NCOL was created
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Shah hands over a membership certificate to a National Cooperative
Organics Limited member during the National Symposium on

‘Promoting Organic Products through Cooperatives’ organised by

NCOL in New Delhi on Wednesday

The products — tur
dal, chana dal,
sugar, rajma,
basmati rice and
Sonamasoori

rice — will be sold
through Mother
Dairy’s 150 Safal
outlets and online
platforms

amiddecliningland fertility
due to excess use of fertilis-
ersand pesticides.
Referring to how exces-
sive use of fertilisers and
pesticides affects human
health, Shah said some mis-
takes were committed in the
country’sjourney of becom-
ing self-reliant in foodgrain
production. He noted how it
led to an increase in cancer
cases,somuchsothatpeople
heard about ‘cancer train’
(reference to people going
out of the green revolution
zone for cancer treatment).
Addressing a national
symposiumon ‘Promotion of
Organic Products through
Cooperatives’, Shah said, “If
all farmers connect with nat-
ural farming through cooper-
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atives, then we will be able to
achieve four goals —every ci-
tizen should be healthy, land
should be safe, water should
be safe and our farmers
should be prosperous — set
by the Prime Minister.”

He said the NCOL would
provide a platform to all the
farmersdoingnatural farm-
ing across the country and
to make arrangements for
marketing of their prod-
ucts. “About 50% of profits
from the sale of organic
products through the coop-
erative will be transferred
directly to member farm-
ers,” said Shah.

Six organic products un-
der the ‘Bharat Organics’
brand were launched on the
occasion. These products —
tur dal, chanadal, sugar, raj-
ma, basmati rice and
Sonamasoori rice — will be
sold through  Mother
Dairy’s 150 Safal outlets and
online platforms.

NCOL is one of the three
new multi-state national-
level cooperatives, set up un-
derthe Multi-State Coopera-
tive Societies Act, 2002 in Ja-
nuary. The other two such
cooperatives are meant for
seeds and exports.
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Indian organic revolution takes on global markets

Indian organic revolution takes on global markets

ARCHANA JYOTI M NEW DELHI

(O the lins of the prom-
‘ment Amul brand in the

milk sector, India_launched
the “Bharat Organics” brand for
organic items produced by
cooperative societies to com-
pete in the global and domes-
tic market.
Six products — tur dal, chana
dal, sugar, rajma, basmati rice,
and sonamasoori rice — have
already been identified to be
sold under the Bharat Organics
brand through Mother Dairy’s
Safal outlets and online plat-
forms. They will soon be avail-
able in the open market” said
Union Home and Corporation
Minister Amit Shah at an event
here after launching the logo of
the National Cooperative
Organics Ltd (NCOL), which
as been entrusted to act as an
umbrella organisation manag-
ing the entire supply chain of
organic products produced by
various cooperative societies

and related institutions across
e country

It is hoped that with access to
‘national and internation:

kets under a strong brand, the
‘members will get better returns
for their organic produce.
Accordingto the data, the total
size of the world organic food
‘market in 2020 was around 710
lakh crore, of which Indias
organic product exports
accounted fora meager 7,000

.

rore
Currently, the certified Indian
organic product retail sales
‘market is around 327,000 crore,
and it is expected to reach 21
lakh crore in the next five
years. Therefore, the
Government wants to ensure
that the benefits of this growth
reach farmers.

Addressing the ‘National
Symposium on Promotion of
Organic Products through
Cooperatives’ here, Shah said
that under the 'Bharat
Organics’ brand, 20 more

i o I § l‘
Union Home Ministerand Minister of Cooperaton At Stah, ith Union Miiserof State BL Verma, aunches Bharat
Orgarics’ on' ugh Cooperatves organised by

10 01
National Coopertive Organics Limited (NCOL), i New Delhi on Wednesday
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“Bharat Organic” branded
roducts will be in the market

the most ‘trusted” brand in
India and abroad. Initially, the
NCOL will sell the organic
products in India and later will
market them in other coun-
tries? he added.

n the occasion, the Minister
also launched NOCL website
and brochure, and presented
NCOL certi

demand among health-con-
scious consumers.

He said that till now, it has
more than 950 members in
Madhya Pradesh, Gujarat,
Uttar Pradesh, Andhra
Pradesh, Maharashtra, and
Nagaland, and membership
applications from more than
2,000 cooperative institutions
have been received. Shah said
the Government has decided
‘2“ by the year 2024, more
I

Sunil Barthwal, NDDB chair-
‘man and NCOL chief Minesh
C Shah, and FSSAI CEO G
Kamala Vardhana Rao were
presentat the event The NCOL
is jointly promoted by the
National = Cooperative
Consumers’Federation of India
Ltd  (NCCF), Gujarat
Cooperative Milk Marketing
Federation Ltd (GCMME), and
the National Agricultural
Cooperative  Marketin
o

aates to five cooperative soci-
ties at the event.
“It has been decided to ensure
that 50 per cent of the price
received above the Minimum
Support Price (MSP) will be
directly deposited into the
mer’s bank account on a per
kilogram basis,” said the
Minister, in an effort to encour-
age farmers associated with
the cooperative sector to par-
ticipate in organic farming.
This practice is not only eco-
friendly but also in high

an 25, will join
NCOL while the work of cre-
ating a database of organic
farmers has also started. The
Minister expressed confidence
that after the launch of the
‘Bharat Brand; India will stand
very strongly in the world
organic market in the next 10
years.

The Minister of State for
Cooperation, BL Verma,
Cooperation’ ~ Secretary
Gnanesh Kumar, Consumer
Affairs Secretary Rohit Kumar
Singh, Commerce Secretary

f India Lt
(NAFED), along with two
‘major statutory central bodies,
the  National ~ Dairy
Development Board (NDDB)
and the National Cooperative
Development Corporation
(NCDC).
A senior official from the
NCDC, an apex lending insti-
tute to the sector, said that the
aims at increasing the
return on produce while giving
organic farmers and producer
organisations direct access to
the market.

English
Archana Jyoti
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Amit Shah launches ‘Bharat Organics’
brand of new cooperative body NCOL

NEW DELHI: Cooperation Min-
ister Amit Shah on Wednesday
launched the ‘Bharat Organics’
brand of newly created National
Cooperative Organics Ltd (NCOL)
and asserted that it will emerge as
the most “trusted” brand in India
and abroad in the coming years.

To establish itself as the most
trusted brand, the minister said
the government will expand the
number of labs approved by the
National Plant Protection Organi-
zation (NPPO) across the country
from the existing 34.

Shah also launched the NCOLs
logo, website, brochure and NDDB’s
organic manure. He gave away
NCOL membership certificates to
five cooperative societies.

Gujarat-headquartered NCOL,
with National Dairy Development
Board (NDDB) being the chief pro-
moter, was registered under the
Multi State Cooperative Societies
Act, 2002, on January 25 this year.

Addressing the national sympo-
sium on the promotion of organic
products through cooperatives,
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Shah said, “NCOL is a platform
for organic growers. Today, we are
launching six products under the
‘Bharat Organics’ brand and 20
products by December”

The six organic products — tur
dal, chana dal, sugar, rajma, basmati
rice, and Sonamasoori rice — will
be sold through Mother Dairy’s 150
Safal outlets and online platforms, he
said, adding that a network of retail
outlets is being created across the
country. Initially, NCOL will sell the
organic products in India and later
it will market in other countries, he
added. Further, Shah said, about 50
per cent of profits from the sale of
organic products through NCOL
will be transferred to farmers.

Stressing the need to expand
the NPPO-approved labs to cer-
tify organic produce, the minister
said only 34 labs out of 246 in the
country are approved by NPPO. To
establish itself as the most trusted
brand, the minister said the govern-
ment will expand the number of labs
approved by the National Plant Pro-
tection Organization (NPPO) across
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the country from the existing 34.

Shah also launched the NCOLs
logo, website, brochure and NDDB’s
organic manure. He also said: “In
the next 10 years, we will be able to
see ‘Bharat Organics’ established as
a strong brand in the world market.
The cooperative body is framing a
long-term strategy in this regard.”

NOCL has started a database of
natural farming, he said and added
that more than 25,000 cooperatives
to become members of NOCL by
next year, he added.

Minister of State for Cooperation
B L Verma, Cooperation Secretary
Gnanesh Kumar, Consumer Affairs
Secretary Rohit Kumar Singh, Com-
merce Secretary Sunil Barthwal,
NDDB chairman and NCOL chief
Dr Meenesh Shah, and FSSAI CEO
G Kamala Vardhana Roa were pres-
ent at the event.

Organic agriculture is practised
in 190 countries on 749 lakh hect-
ares of land and India ranks 4th
globally in organic agricultural land
and first in number of producers as
per 2020 data. PTI
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'‘Bharat Organics' will have 20 products by Dec, says Shah

‘Bharat Organics’ will have 20
products by Dec, says Shah

Cooperation Minister Amit Shah today said '‘Bharat Organics’

brand of the newly launched National Cooperative Organics Ltd
(NCOL) will have as many as 20 products in the market by
December2023 and overthe years emerge as the most trusted
brand for‘organic' products from India. Shah said the cooperative
which is part of three new cooperatives set up by the government
onvarious sectors with an initial capital of¥500 crore already

has 950 members underits fold and will target 25,000 members
by next year. SANJEEB MUKHERJEE & AGENCIES
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'‘Bharat Organics' bond of new cooperative NCOL issued
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Amit Shah Launches ‘Bharat Organics’ Brand Of New Cooperative Body NCOL

Amit Shah Launches ‘Bharat Organics’
Brand Of New Cooperative Body NCOL

AGENCIES

NEW DELHI, NOW 08 - Coopera-
tion Minister Amit Shahon Wednes-
day lamnched the ‘Bharat Organdes’
brand of the newly created National
Cooperative Orgamecs Lid {(NCOL)
and asserted that 1t jwill emerge aa
the moat ‘tusted’ brand i India
and abroad.

Shah also launched the NCOL's
logo, webaite and brochure. He gave
away NCOL membership certifi-
cates to five cooperative socleties.

Addreeamg the nafional sym- launching six products under the  1irice, and Sonamasoori rice — will
posium on promotion of orgamic  ‘Bharat Organics” brand and 20 prod-  be =old through Mother Dairy’s Sa-

products through cooperatives here,  ucts by December’ fal outlets and onlme platforms. he
Shah sand, "NCOL 18 a platform for The si1x orgaruc products — tur  sand and added a network of
orgamic growers. Today, we are  dal chana dal, sugar, rajma, bazma- Coninued on page 2
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To make organic products a global brand, farmers will get 50 percent of the profit.
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NABARD will computerize 65,000 cooperative societies

65,000 FEeRIT Wit
& THEEIehd T ATeTS

73 fooein v F wd andv fawm &%
(F1eNE ) TWEwT SHAfaal i IReEryia 9 <ar |
R & fou W= 7% FaA 65,000 FEHE
giafaai 1 FeEisa HON | a0 IS & o
3 Fel, F4d 10,000 TEHA AWfadi 1 92 &
fefsiea fofran s w1 €| wewTdt afafen 3R
mm%m@@m@ﬁmmﬁu
T F9 B8 Held ° qFR 21 S | eorh

KKK KKKk K

Downloaded from

SAMV:-D

Internal (for authorised circulation only)

Hindi

Bureau

10



